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A Message from Dale Beaty
WFBF’s Vision Statement 

is: “Lead a growing and 
dynamic agriculture.” 
Being a growing and 
dynamic organization 
means embracing 
change to achieve our 
mission of serving you – 
our members. 

Wisconsinites know 
we have two seasons; 
winter and road 
construction. While 
road construction 
is rarely convenient 
and tests our 
patience, repaired 
and newly-rebuilt 
roads make 

travel quick, efficient and 
safe. To better serve you, WFBF has been 

under construction this past year. Some of our staff have been 
promoted to fill vacancies from retirements, we are hiring new 
staff to fill some positions and we have created a new program 
and position. We remodeled our office space to make room 
for those new staff members. Additionally, we are adopting 
advanced technology to streamline processes to improve 
efficiencies and member services. 

Late last year, WFBF became aware of many local governments 
from across the state who were considering initiatives to restrict 
farming. Most county Farm Bureaus are ill-equipped to defend 
their members from such restrictions, so it became apparent 
action by WFBF was required. We set about developing a plan 
to assist county Farm Bureaus and district coordinators with 
regulatory and public relations efforts. Steve Boe has been hired 
as the Director of Local Affairs and will be leading this newly-
created program.

Behind the scenes, WFBF is using technology in a long-term 
goal to become a paperless office. The operations division 
instituted a new paperless invoice system to track and pay 
invoices. 

The public relations division continues to use technology 
to better communicate with our members, the media and 
consumers through social media platforms and wfbf.com. This 
includes bringing on a new vendor and designing a new website. 

The member relations division did an outstanding job 
conceiving and executing the "2x4" campaign. We are on track 
to have our tenth straight year of membership growth! 

Thank you for your membership.

Dale Beaty

Chief Administrative Officer
Wisconsin Farm Bureau Federation   



Members:

Wisconsin Farm Bureau’s strong foundation begins with 
its members. Programs like Young Farmer and Agriculturist, 
Promotion and Education and Leadership Institute challenge 
members to develop skills to better themselves, their 
community and their Farm Bureau. Don’t know much about 
these programs? Here are some quick descriptions to help:

Young Farmer and Agriculturist: Farm Bureau’s YFA 
program offers leadership development experiences for 
members between the ages of 18 and 35. 

Promotion and Education: The Promotion and Education 
program builds awareness and understanding of agriculture 
and provides leadership development for the agricultural 
community. 

Leadership Institute: The Wisconsin Farm Bureau 
Leadership Institute is a year-long experience which provides 
premier personal growth and leadership training to develop the 
next crop of county Farm Bureau leaders.

As a membership organization recruiting members is 
important. To kick off the 2016-17 membership year, WFBF 
introduced the “2x4” membership campaign. The “2x4” 
campaign was designed to encourage Farm Bureau volunteers 
to make a commitment to sign at least two new Farm Bureau 
members by April 1, 2017 (hence the name) by signing 
their name on one of several wooden two-by-fours that 
were circulated at Farm Bureau meetings and events around 
the state.

Nearly 400 Farm Bureau volunteers took the pledge, 
and as each volunteer fulfilled their pledge, their name was 
highlighted on the two-by-fours with a green highlighter. All 
the individual pledge boards, which featured a mural on the 
backside painted by WFBF District Coordinator Amy Blakeney, 
were re-assembled and displayed at the WFBF Annual Meeting 
trade show and the annual Council of Presidents Meeting to 
demonstrate the coordinated membership effort of volunteers 
from all parts of Wisconsin.

Nearly 700 new members joined Farm Bureau during the 
campaign, and numerous others signed up through follow up 
contacts made by membership volunteers.

•  Farm Bureau launched a successful "2x4" 
campaign where members pledged to sign up two 
members by April 1, 2017. The campaign brought 
in 694 new members.

•  WFBF celebrated membership gains during its 
2015-16 year. The Wisconsin Farm Bureau ended 
the 2016 membership year with 46,149 members. 

•  As a Wisconsin Farm Bureau member, you qualify 
for about 20 benefits and services that provide 
a range of options that respond to the needs of 
farmers, families and businesses in Wisconsin.

Highlights



Interaction and Communication:

Communication with our members is crucial to Wisconsin 
Farm Bureau’s success. Through efforts such as Rural Route, 
WFBF’s membership magazine, and county Farm Bureau 
newsletters we keep our members up to date on what is 
happening on the country-side and on Capitol Hill. Bringing 
members together to learn and grow from each other is equally 
important. 

•  Between January and March, 1,500 YFA members 
attended an event. 

•  More than 25 members have taken over the WFBF 
Snapchat and/or Instagram account during the 
last year. This initiative helps people learn about 
other Farm Bureau members and their role in the 
agricultural community. It also give members a 
chance to share their connection to farming in a 
public forum.

•  Lunch and Learns started in May to familiarize 
members with Farm Bureau programs and take 
virtual farm tours to learn from other members. 
These are offered twice a month. 

•  The WFBF blog continues to be a place where 
members can voice their thoughts on the issues. 
The blog has featured 28 guest blog posts since 
August written by 19 different Wisconsin Farm 
Bureau members.

•  Five issues of Farm Bureau’s Rural Route 
magazine were mailed to voting members. In 
addition, one issue was sent to both voting and 
associate members. 

•  WFBF Promotion and Education Committee 
released the WFBF Playbook, a compilation of 
Farm Bureau events with specific instructions on 
how to implement them in other communities. 

•  Almost 160 newsletters were sent to Farm Bureau 
members through the county services program in 
the 2016-17 year. 

Highlights:



Outreach:

With less than 2 percent of the population involved in 
production agriculture the importance to teach others about 
agriculture has never been more prevalent. Through various 
efforts, Farm Bureau members share their stories and why 
they choose to work in the agricultural community. Part of 
our outreach efforts were to consumers but some involved 
other key stakeholders or future leaders who have a hand 
in helping agriculture and Farm Bureau succeed. Farm 
Bureau’s Ag in the Classroom program can be found at the 
forefront of many of these outreach efforts. This program 
provides Wisconsin teachers and their students with the tools 
to teach and learn how their next meal travels from the farm 
to the fork.

Highlights:
•  More than 2,800 students participated in the Ag 

in the Classroom essay contest in 2017. The essay 
topic revolved around cranberry production. Max 
Hetze was named the 2017 essay contest winner. 

•  Rural Mutual Insurance and Wisconsin Farm 
Bureau once again exhibited at Farm Technology 
Days where they interacted with show attendees.

•  Nearly 200 students attended Wisconsin Farm 
Bureau’s FFA Farm Forum in February. 

•  Ag in the Classroom hosted a bus tour for 
teachers to farms and agribusinesses in 
Jefferson County. 

•  Wisconsin Farm Bureau hosted its first live 
Facebook video in 2017. The live video was a 
panel of three Farm Bureau members who talked 
about sustainability, GMOs and animal care. 

•  The Ask A Farmer Friday and On the Farm 
video series were started in 2017 to get more 
Farm Bureau members involved by answering 
commonly asked questions and talking about hot 
topics in the news. 

•  The WFBF Promotion and Education Committee 
members participated in more than 36 events 
during the month of June. Community outreach 
was more than 2,000 adults and children. 



Advocacy:

Wisconsin Farm Bureau Federation is a grassroots 
organization that works on behalf of farm families and other 
individuals who support agriculture. Whether in the capitol 
or the courts, WFBF works hard to promote policies on the 
local, state and national levels that lead to profitability for 
Wisconsin agriculture. To accomplish this WFBF understands 
the importance and power of its members and staff working 
together to accomplish the organization’s legislative and 
regulatory goals. The organization’s policy is established by 
farmers through a structured policy development process. 
Suggestions and policy ideas come directly from members 
who propose and vote on them at county Farm Bureau annual 
meetings. Policy ideas work their way up to the WFBF Annual 
Meeting each December where delegate members vote on the 
proposals. This process continues at the national level as well.

Highlights:
•  Existing high capacity wells can now be repaired 

thanks to legislation that Farm Bureau supported 
and lobbied for.

•  A farm bill committee has been established to help 
give guidance while the 2018 Farm Bill is crafted. 

•  More than 400 farmers and agriculturists 
attended Ag Day at the Capitol in 2017. 

•  WFBF helped coordinate meetings and press 
events in April when numerous dairy farmers  
were dropped by their processor. 

•  Fourteen members of the WFBF Leadership 
Institute traveled to Washington, D.C., at the  
end of February to advocate for agriculture.

•  In the 2016 election, 59 of the 61 candidates 
supported by Farm Bureau's political action  
group Volunteers for Agriculture were sworn  
into office.



Direction:
Looking Ahead:

The Farm Bureau’s vision is to lead a growing and dynamic 
agriculture. The only way to continue to do that is by looking 
ahead. In order to achieve our mission to lead the farm 
and rural community through legislative representation, 
education, public relations, leadership development and 
providing services and benefits to members, is to prepare 
and plan for the future. 

•  The IGNITE conference is being launched April 
5-6, 2018. This member-engagement conference 
will strengthen county Farm Bureaus and county 
leaders by providing them with program ideas, 
resources and new skills to carry out the mission 
of their county Farm Bureau.

•  A newly-created local affairs program was 
created to help guide County Farm Bureaus 
when faced with local issues that impact farming 
practices. Steve Boe was hired to help this 
program off the ground. 

•  Wisconsin Farm Bureau will be implementing a 
member survey in 2017 to gather input on our 
programs and surveys. The result of this survey 
will drive decisions as to what our membership 
wants and needs. 

•  Website: WFBF is currently undergoing a website 
redesign. This project will help our members 
navigate information easily and allow new 
members to sign up online. 

•  Wisconsin Farm Bureau will be celebrating its 
centennial in 2019. A committee has been 
formed and planning is already underway.

•  Opportunities for members to have access to 
personal and professional development learning 
opportunities throughout the year will continue 
to grow thanks to WFBF’s new Lunch and Learn 
series online. Members can learn when they want, 
from where they want.

•  As a membership organization, WFBF members 
will be working towards its tenth straight year of 
membership growth.



Farm Bureau Staff

WFBF Board Directors

ADMINISTRATION
Jim Holte, WFBF President
Dale Beaty, Chief Administrative Officer
Jill Bennwitz, Executive Assistant

GOVERNMENTAL RELATIONS
Paul Zimmerman, Executive Director 
Rob Richard, Senior Director
Karen Gefvert, Director
Steve Boe, Director of Local Affairs

OPERATIONS
Jeff Fuller, Treasurer and Executive Director of Operations
Steve Mason, General Accountant  
Sonya Huebner, Administrative Assistant

PUBLIC RELATIONS
Amy Eckelberg, Executive Director
Sarah Marketon, Director of Communications  
Lynn Siekmann, Graphic Designer
Marian Viney, Graphic Designer

608.828.5715

608.828.5720 

608.828.5705

Jim  Holte, President, District 9, Elk Mound 
Don R adtke, Vice President, District 8,         

Merrill 
Dave Daniels, District 1, Union Grove
Arch Morton Jr., District 2, Janesville
Richard Gorder, District 3, Mineral Point
Joe Bragger, District 4, Independence
Kevin Krentz, District 5, Berlin
Rosie Lisowe, District 6, Chilton
Adam Kuczer, District 7, Pulaski
Derek Husmoen, YFA Chair, Galesville
Rosali e Geiger, Promotion and Education 

Chair, Reedsville

MEMBER RELATIONS
Bob Leege, Executive Director
Deb Raemisch, Director
Wendy Kannel, Director of Training and  
          Leadership Development
Darlene Arneson, Ag in the Classroom 
          Coordinator
Darci Meili, Administrative Assistant

DISTRICT COORDINATORS 
Patti Roden, District 1 
Amy Blakeney, District 2 
Melissa Doyle, District 3 
Cassie Olson, District 4 
Becky Hibicki, District 5 
Becky Salm, District 6 
Wes Raddatz, District 7 
Ashleigh Calaway, District 8 
Katie Mattison, District 9     
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