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Working for YOU,
				while you're busy working.

A Message from Dale Beaty

T.W. Banta said,
“Institutional assessment
efforts should not be
concerned about
valuing what can be
measured but, instead,
about measuring that
which is valued.” I kept
Banta’s advice in mind
when the WFBF Board
of Directors tasked me
with conducting a survey
of our farmer members.
Your executive staff
worked with Kennan
Wood of Wood
Communications to craft
an online survey to measure what you, our members, value about the
benefits and services WFBF and county Farm Bureaus provide.
WFBF conducted member surveys in 2006, 2010 and 2012,
so we have previous results to compare with the current data we
collected. The 2017 survey was conducted between August and
October. About 10 percent of our voting members completed the
survey, making it statistically valid.

Our members’ top four programs and activities are:
•Member services and benefits
•Support of youth programs
•Lobbying and policy development
•Ag in the Classroom
On the county Farm Bureau level, 70 percent of our voting
members are 'not very active' or 'not active at all.' We also found
that 60 percent say their county Farm Bureau is doing a 'good' or
'very good' job of keeping them informed about the programs and
activities taking place in their area. Specifically, 52 percent said their
county Farm Bureau is doing a 'good' or 'very good' job of providing
representation to local government on issues that impact their
livelihood. Overall, 71 percent said their county Farm Bureau is doing
a 'good' or 'very good' job.
When it comes to member communications, 75 percent find Rural
Route magazine to be 'valuable' or 'very valuable.' 65 percent find
their county newsletter to be 'valuable' or 'very valuable.'

Here are the key takeaways:
Our members put their highest value on being part of an
organization that supports agriculture.
Member services and benefits is a top priority.
Our members place a high value on state and county Farm Bureau
programs and activities even though many are not actively
engaged at the county or state levels.
Our members highly value communication, and different age
groups have specific forms of communication they prefer.
WFBF’s biggest opportunity is to find ways to increase active
engagement in our county and state Farm Bureau.
Specifically, 84 percent said they believe Wisconsin Farm Bureau
is doing a 'good' or 'very good' job for its members. That’s consistent
with the 79 percent in 2006, 76 percent in 2010 and 84 percent in
2012.

Facebook and Pinterest are our members’ favorite social media
platforms at 62 percent and 22 percent respectively. When it comes
to communicating with our members, 72 percent prefer the U.S. Postal
Service and 53 percent prefer email.
Thank you to those who completed a survey. The information
gathered helps your leaders understand what you value and how we
can provide better services and benefits going forward.
Thank you for being a Farm Bureau member!

The four topics most valuable in the county newsletters
are:
•Notice of upcoming county events
•State events and news
•Information regarding member benefits
•Recap of previous events

Dale M. Beaty

Chief Administrative Officer
Wisconsin Farm Bureau Federation

Achievements

Members

•• Qualifying WFBF members have more than 20
member benefits and services that meet the needs of
farmers, families and businesses in Wisconsin.
Wisconsin Farm Bureau’s core is its members. Programs like
Young Farmer and Agriculturist, Promotion and Education and
Leadership Institute challenge members to develop skills to better
themselves, their community and their county Farm Bureau. There
are three membership programs designed to empower county
leaders.
Young Farmer and Agriculturist: Farm Bureau’s YFA
program offers leadership development experiences for members
between the ages of 18 and 35.
Promotion and Education: The Promotion and Education
program builds awareness and understanding of agriculture and
provides leadership development for the agricultural community.
WFBF Leadership Institute: The WFBF Leadership Institute
is a year-long experience that provides personal growth and
leadership training to develop the next crop of county Farm Bureau
leaders.
Membership growth is a top priority for Farm Bureau. A strong
and growing membership provides more than financial stability;
it also ensures that Farm Bureau will continue to have a growing
pool of active, enthusiastic leaders who will contribute their ideas
and energy to building stronger programs while strengthening Farm
Bureau’s voice at the county, state and national levels.
Through the efforts of Farm Bureau volunteers and Rural Mutual
Insurance agents across Wisconsin, Farm Bureau membership grew
to 46,622 members in 2017, marking the 10th consecutive
year of membership growth.
The 2018 membership year ends on September 30, and
despite the economic challenges that have faced Wisconsin
agriculture in 2018, and the resulting impact on Farm Bureau’s
voting membership, WFBF is poised for an 11th consecutive year of
membership growth.

•• Through June 2018, 179 county Farm Bureau
volunteers have together signed up 560 new Farm
Bureau members.
•• In 2018, WFBF launched an online membership
application. Since the launch in March, more than 230
members have signed up using this tool.
•• In March, American Farm Bureau hosted County Leader
Week on social media. Wisconsin’s participation was
extremely high with a reach on Facebook of 33,131.
•• In April, WFBF hosted its first IGNITE Conference
in Stevens Point. Held every other year, this conference
strengthens county Farm Bureaus and county leaders by
providing them with program ideas, resources and new
skills to carry out the mission of their county Farm Bureau.

Achievements

Interaction and Communication

•• District 1 successfully completed a newsletter
pilot. The pilot took the county newsletters from that district
and merged them into a comprehensive piece called
Grassroots.
Communication with our members is crucial to Wisconsin Farm
Bureau’s success. Through efforts such as Rural Route and
county Farm Bureau newsletters, WFBF keeps our members
up to date on what is happening on the country-side and on Capitol
Hill. Bringing members together to learn and grow from each other is
equally important.

•• Since January 1, seven Lunch and Learns have
been hosted with topics ranging from Ag in the Classroom,
Wisconsin Farm Center, policy development and UW
Discovery Farms.
•• The WFBF blog continues to be a place where members
can voice their thoughts. Since January 1, 23 guest blog
posts have been written by 19 members or state
commodity organization representatives.
•• Five issues of Rural Route magazine were mailed to
voting members. In June, one issue was sent to voting and
associate members.
•• During the last year, WFBF redesigned its website.
The new design is mobile-friendly and easier for members
and guests to navigate.

Outreach

Achievements
•• In 2018, more than 2,564 students participated in the
Ag in the Classroom essay contest. Isaiah Claussen, a
fourth-grade student from Denmark was named the winner
of the contest that asked students to write about technology
in farming.
With less than 2 percent of the population involved
in production agriculture, teaching others about agriculture has
never been more relevant. Through many channels and programs,
Farm Bureau members share their stories and why they choose to
work in the agricultural community. Some of our outreach efforts
were to consumers, while others involved key stakeholders or future
leaders who help advocate for agriculture and make Farm Bureau
successful.
Farm Bureau’s Ag in the Classroom program can be found
at the forefront of many of these outreach efforts. This program
provides Wisconsin teachers and students with the tools to teach
and learn how meals travel from farm to fork.

•• Rural Mutual Insurance Company and WFBF once again
exhibited at Wisconsin Farm Technology Days where
they interacted with show attendees.
•• WFBF Promotion and Education Committee
members participated in more than 25 events during the
month of June. Community outreach included lunch with
a farmer, dairy breakfasts, bus tours and essay contest
awards.
•• This spring, Collegiate Farm Bureau chapters at UWMadison, UW-River Falls and UW-Platteville hosted an
Ag Day on Campus event at their respective campuses
to engage fellow classmates about agriculture.
•• In January, nearly 200 students attended Wisconsin
Farm Bureau’s FFA Farm Forum.
•• Ag in the Classroom hosted a bus tour for teachers to
farms and agribusinesses in western Wisconsin and three
other one-day trainings.
•• The WFBF Promotion and Education Committee
had 38 people attend their first Leadership Boot
Camp.
•• County Ag in the Classroom programs reported that
305 volunteers spent 7,311 hours and reached more
than 27,328 students with county activities. Paid county
and WFBF staff reached another 20,281 students with
Ag in the Classroom programming.

Achievements

Advocacy

•• In 2018, more than 400 farmers and agriculturists
attended Ag Day at the Capitol.

Wisconsin Farm Bureau Federation is a grassroots
organization that works on behalf of farm families and individuals
who support agriculture. Whether in the Capitol or the courts, WFBF
works hard to promote policies on the local, state and national levels
that lead to profitability for Wisconsin agriculture. To accomplish this,
WFBF understands the importance and power of its members and
staff working together to accomplish the organization’s legislative
and regulatory goals. The organization’s policy is established
by farmers through a structured policy development process.
Suggestions and policy ideas come directly from members who
propose and vote at county Farm Bureau annual meetings. Each
December, policy ideas are presented during the WFBF Annual
Meeting where delegate members vote. This process continues at
the national level.

•• In June, WFBF held a Focus on Dairy meeting to
discuss the dairy economy and Farm Bureau dairy policy.
In July, WFBF, along with other state Farm Bureaus and
dairy organizations, sent a letter to FDA Commissioner
Scott Gottlieb asking for enforcement of current milk
labeling laws.
•• In March, 13 members of WFBF Leadership
Institute traveled to Washington, D.C., to advocate for
agriculture. In June, a group of YFA members did the
same.
•• WFBF advocated for more funding to the state’s farmerled watershed initiatives. As a result, the state’s watershed
program received a $500,000 increase in funding.
•• Through WFBF’s Dairy Committee and Farm Bill
Committee, the organization advocated for strong
crop insurance programs and succeeded in getting
additional support for dairy farmers through dairy
risk programs.
•• WFBF was instrumental in crafting an industrial
hemp pilot program in the state. WFBF continues to
push for the removal of industrial hemp from the federal
Controlled Substances Act and instead have it under the
purview of the USDA as a crop.

Goals
•• Maintain excellence in delivering current member
programs and services.

Direction

•• Continue to grow corporate sponsorship for the
Wisconsin Farm Bureau Foundation.
Farm Bureau’s vision is to lead a growing and dynamic
agriculture. The only way to continue to do that is by looking
ahead. To achieve our mission of leading the farm and rural
community through legislative representation, education, public
relations, leadership development and providing services and
benefits to members, WFBF must prepare for the future.

•• AgLEAD Summit: A new conference is being planned
for March 8-9, in Appleton. This conference will strengthen
county Farm Bureau leaders and consumers by providing
resources and new skills to carry out the mission of
their promotion and education program and build their
advocacy skills.
•• Continue to grow the Local Affairs Program.

LEADERSHIP • ENGAGEMENT • ADVOCACY • DEVELOPMENT

•• The WFBF Promotion and Education Committee
plans to sponsor an ag promotion and education award.
The funds they receive from working at the House of Moo
at the Wisconsin State Fair will be used to provide financial
assistance to county Farm Bureaus for a program or
activity that would enhance the promotion of agriculture
and education.
•• In 2019, WFBF will celebrate its centennial. A kickoff event will be held at the 2018 WFBF Annual Meeting.
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1. Jim Holte, President, District 9, Elk Mound
2. Don Radtke, Vice President, District 8, Merrill
3. Dave Daniels, District 1, Union Grove
4. Arch Morton Jr., District 2, Janesville
5. Richard Gorder, District 3, Mineral Point
6. Joe Bragger, District 4, Independence
7. Kevin Krentz, District 5, Berlin
8. Rosie Lisowe, District 6, Chilton
9. Adam Kuczer, District 7, Pulaski
10. Brian Preder, YFA Chair, Weyauwega (District 7)
11. Andrea Brossard, P romotion and Education
Chair, Burnett (District 2)

Farm Bureau Staff
Administration

Jim Holte, WFBF President
Dale Beaty, Chief Administrative Officer
Sonya Huebner, Executive Assistant

Governmental Relations
Paul Zimmerman, Executive Director
Rob Richard, Senior Director
Karen Gefvert, Director
Steve Boe, Director of Local Affairs

Operations

Jeff Fuller, Treasurer and Executive Director
Steve Mason, Comptroller
Caroline O'Brien, Bookkeeper

Member Relations

608.828.5700
608.828.5714
608.828.5701
608.828.5708
608.828.5703
608.828.5713
715.662.2035
608.828.5715
608.828.5720
608.828.5705

Public Relations

Amy Eckelberg, Executive Director
Sarah Marketon, Director of Communications
Lynn Siekmann, Graphic Designer
Marian Viney, Graphic Designer

608.828.5706
608.828.5711
608.828.5707
608.828.5721

Bob Leege, Executive Director
Megan Rebout, Director
Wendy Kannel, Director of Training and Leadership
Development
Darlene Arneson, Ag in the Classroom Coordinator
Darci Meili, Administrative Assistant

608.828.5710
608.828.5712
608.828.5719
608.828.5644
608.828.5704

District Coordinators
Patti Roden, District 1
Amy Blakeney, District 2
Melissa Doyle, District 3
Cassie Olson, District 4
Becky Hibicki, District 5
Becky Salm, District 6
Wes Raddatz, District 7
Ashleigh Calaway, District 8
Katie Mattison, District 9

866.355.7341
866.355.7342
866.355.7343
866.355.7344
866.355.2029
866.355.7345
866.355.7346
866.355.7348
866.355.7349

