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Voting Farm Bureau members, which
includes those directly involved in
agriculture.

The June|July issues is sent to all
members (including those not directly
involved in agriculture), reaching

44,000+
Our History
Wisconsin Farm Bureau Federation (WFBF) was
organized by a group of farmers in Waukesha on May
27, 1920, and incorporated in December of 1920.
The farmers wanted to have an organization controlled
by farmers to represent them on legislative issues and
to provide farm marketing, business and planning
consulting and services. Since then, WFBF has evolved
into one of the most effective voices for farmers in
Wisconsin.
WFBF is a voluntary, non-governmental organization
financed and controlled by the voting member families
(those directly involved in agriculture). The voting
members elect delegates who in turn elect a state board
of directors of 11 people. One district director from
each of the nine districts, together with the Promotion
and Education Chair and the Young Farmer and
Agriculturist Chair, make up the WFBF Board of
Directors.
There are 61 county Farm Bureaus in Wisconsin
affiliated with WFBF, which is a member of the
American Farm Bureau Federation.
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Rural Route is the official publication of the
Wisconsin Farm Bureau. Published six times a year,
it contains summaries of issues facing Wisconsin
agriculture, commentary on Farm Bureau’s
involvement and news about Farm Bureau events.
ADVERTISING CALENDAR

		

December/January 2019 - 2020
Ad Space Confirmation: NOV. 6, 2019
Ad Materials Due: NOV. 29, 2019
Mailing Drop Date: DEC. 20, 2019

“My favorite part of the D.C. trip was
spending time with my classmates and
getting to know the WFBF Board of

Directors.” - Savannah Brown, Jackson County
Farm Bureau (left)

February/March 2020

“I learned how important of a role Wisconsin
Farm Bureau can play in helping shape policy that
keeps the interests of rural Wisconsin in mind.”

- Scott Eastwood, Dane County Farm Bureau (center)

Ad Space Confirmation: JAN. 2, 2020
Ad Materials Due: JAN. 17, 2020
Mailing Drop Date: FEB. 14, 2020

Farm Bureau Members Use Capstone
Trip to Voice Concerns in D.C.
I

n June, nearly 30 Farm Bureau members and staff visited
In addition to meeting with Wisconsin’s congressional
Washington, D.C., to advocate for Wisconsin farmers. The
delegation, Farm Bureau members also toured George
trip marked the completion of the WFBF Leadership Institute, Washington’s Mount Vernon and enjoyed a night tour of the
a year-long leadership training program available to Farm
national monuments.
Bureau members.
Accompanied by the WFBF Board of Directors, the
Farm Bureau leaders became lobbyists for a day while meeting Leadership Institute graduates who participated in the D.C. trip
with Wisconsin’s congressional delegation in Washington, D.C.
were: Savannah Brown, Black River Falls; Neil Christianson,
The issues discussed were trade, immigration reform, wolves,
Shawano; Andrew Dal Santo, Platteville; Scott Eastwood,
Waters of the U.S. rule, Whole Milk for Healthy Kids Act and
Sun Prairie; Jeff Huber, Wisconsin Dells; Rob Klussendorf,
options for delayed planting problems.
Medford; Lauren Kostello, Manitowoc; Corey Kuchta,
“During my time in Washington, D.C., with Farm Bureau, I
Coleman; Jamie Marx, Oconto Falls; Erica Olson, Black River
learned the importance of staying up to date on issues and how
Falls; Kyle Kudick, Merrill; Amanda Volp, Omro; and Nate
to get out of my comfort zone to speak up,” said Jackson County Zimdars, Ripon.
Farm Bureau member Erica Olson. “It was a unique opportunity
“I didn’t know any of the state board members before this trip.
to be up close speaking on issues affecting Wisconsin farmers
I enjoyed visiting with them and learning their Farm Bureau
with representatives who can make a
stories,” said Shawano County Farm
difference on Capitol Hill.”
“During this trip, I learned that all voices Bureau member Neil Christianson. “I
Fond du Lac County Farm Bureau
also learned a lot from my classmates.
matter. We were able to have our
member Nate Zimdars added, “I
I have made life-long friends from
voices heard and discuss how we are
learned that our representatives and
this experience.”
being impacted in Wisconsin.”- Lauren
their staff want to understand the
The WFBF Leadership Institute
Kostello, Manitowoc County Farm Bureau
difficulties we are experiencing in the
consists of five multi-day sessions
agricultural community. They want
that provide hands-on learning on
to hear from us so that they can make educated policy decisions
issues important to agriculture, development of leadership and
that will provide meaningful, long-lasting change that will
speaking skills, interaction with Farm Bureau and governmental
support agriculturists.”
leaders and staff at the state and national levels and networking
The group heard from experts at American Farm Bureau,
with other participants. The class concludes with a capstone trip
several officials from the U.S. Department of Agriculture and
with the WFBF Board of Directors to Washington, D.C.
visited the Canadian Embassy.
The next WFBF Leadership Institute class will be offered
Taylor County Farm Bureau member Rob Klussendorf said,
in 2021. Those interested should contact WFBF’s Director
“I appreciated learning more about the enforcement of organic
of Training and Leadership Development, Wendy Kannel, at
standards during a meeting with USDA officials.”
608.828.5719 or wkannel@wfbf.com.

April/May 2020

Ad Space Confirmation: FEB. 26, 2020
Ad Materials Due: MAR. 13, 2020
Mailing Drop Date: APR. 10, 2020

June/July 2020

Ad Space Confirmation: APRIL 29, 2020
Ad Materials Due: MAY 15, 2020
Mailing Drop Date: JUN. 12, 2020
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“I learned that legislators really do care about agriculture.
They want to work with Farm Bureau to implement policies
that will help Wisconsin farmers stay strong and survive the
whirlwind of price swings and Mother Nature.” - Corey Kuchta,

Marinette County Farm Bureau (right)

wfbf.com
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August/September 2020

Ad Space Confirmation: JUL. 1, 2020
Ad Materials Due: JUL. 17, 2020
Mailing Drop Date: AUG. 14, 2020

H

Green County Ho

October/November 2020

p Growers

Ad Space Confirmation: SEP. 2, 2020
Ad Materials Due: SEP. 18, 2020
Mailing Drop Date: OCT. 16, 2020

to

December/January 2020 - 2021
Ad Space Confirmation: NOV. 4, 2020
Ad Materials Due: NOV. 20, 2020
Mailing Drop Date: DEC. 18, 2020
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RATE CARD and AD SPECS

RATE CARD
			

Mechanical Requirements
For ad sizes and dimensions, please refer to
ad specs.

1x		

3x		

6x

Full Page

$ 3,100

$ 2,900

$ 2,700

Digital Requirements

2/3 Page

$ 2,000

$ 1,900

$ 1,800

1/2 Page		

$ 1,600

$ 1,500

$ 1,400

1/3 Page		

$ 1,050

$ 1,000

$ 950

All ads must be submitted electronically. No
hard copies will be accepted. If you require
design services, please contact Slack Attack
Communications.

1/4 Page		

$ 750		

$ 700

$ 650

1/6 Page

$ 550

$ 525 		

$ 500

Online Submission Form
If file sizes are still too large, the Wisconsin
Farm Bureau recommends signing up for a
FREE sendthisfile.com account.

AD SPECS

Accepted File Formats

				Width		

Height

Full Page (non-bleed)		7.875”		10.5”
Full Page (with bleed)

8.375”		10.875”

•

hi-res PDF (preferred, please embed all
fonts)

•

hi-res JPG (all images 300 dpi or
higher)

Bleeds

2/3 Page Vertical		4.86”		9.75”
1/2 Page Horizontal		7.375”		4.75”
1/3 Page Horizontal		4.86”		4.75”

•

Please pull edges by 1/5” past the trim
size (.2).

•

Please include 1/4” margin.

Color Ads

1/3 Page Vertical		2.35”		9.75”

Please submit ads using CMYK colors only.

1/4 Page Vertical		3.75”		4.75”
1/6 Page Horizontal		4.86”		2.25”

Farm Bureau Member

FINDS WAY TO

1/6 Page Vertical		2.25”		4.86”

By Amy Eckelberg

“

There is no way I would’ve believed you if you told me that I
would grow up to be a goat farmer,” laughed Leslie Svacina.
The young farmer from St. Croix County owns Cylon Rolling
Acres, a meat goat farm in Deer Park. While she didn’t grow up
on a farm, Leslie knew from her involvement in FFA that she
wanted to work in agriculture. She never predicted working in
production agriculture.
“When I was looking at careers, I didn’t initially see
production agriculture as an option for me,” said Leslie. “I was
going to be working in a position that was going to support
farming and encourage others to join the industry.”
She began her career in agricultural communications in
Minnesota. Later, she transitioned to working in career advising
in Wisconsin and Minnesota but felt disconnected from
agriculture.
“I just felt like there was a piece of me missing,” said Leslie.
As Leslie and her husband, Scott, discussed their future they
talked about buying land and what was the next step for them
and their growing family.
With Scott secure in an agri-business career, Leslie knew
that she would have to maintain any farming entity they started
by herself.
“It seemed like no amount of land was enough if we wanted
to do some kind of farming,” said Leslie. “Goats were an
opportunity for me to manage solo. Specialty markets are a way
for young business owners to enter into the industry.”
Even though she didn’t grow up on a farm, her parents ran a
small business.
“You could say that I have entrepreneur spirit in my blood,”
added Leslie.
After doing more market research, Leslie found that goats
were something in demand, especially with the diverse group of
people in nearby Minneapolis-St. Paul.
According to Leslie, most goat meat is shipped in from
Australia because it’s not something readily available in many
U.S. markets.
“There was an opportunity for me to break into that market
for people who wanted a local option,” she explained.
Starting with just nine goats, the herd has grown in the last
six years. Last year she had 120 goats, which also included
raising bottle-fed buckling goats for meat from goat dairy farms
in the area. Leslie admits this was too much to manage since the
dairy bucks required so much extra attention and more inputs

Wisconsin Farm Bureau Federation
P.O. Box 5550 Madison,WI 53705-0550
1.800.261.FARM or 608.836.5575
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compared with her meat breed herd. Now, she has a herd of 40
breeding does with a goal of about 60.
With her chosen method of rotational grazing, it takes seven
months for an animal to reach market weight. Most of the herd
are Boer goats, the ‘Angus of meat goats’ as Leslie phrased it.
She also has been starting to breed with Kikos, a breed from
New Zealand, for a heartier animal.
As the business grows and settles into a manageable normal,
Leslie continues to seek what is the best fit for the ‘onewoman operation.’ She does direct marketing but recognizes
that it takes a lot of time to build relationships and deliver a
customized product. Recently, she has found success by focusing
on larger wholesale buyers.
“I have been working with a couple of local restaurants to
carry our product. I think that is a good avenue to pursue,
along with other retailers to incrementally grow the business,”
explained Leslie.
Transportation needs, space and storage concerns and
food safety are things that need to be considered as the
business moves forward. She also is making headway into the
‘foodie’ scene.
“The foodie crowd is always excited to try something new and
learn more,” said Leslie, “Especially a new type of protein.”
At the end of the day, some of the best experiences have been
her customers sharing special occasions with her.
“Goat meat is tied to many cultural celebrations,” she
explained. “It’s more than nutrition. My product plays a role in
celebrating an occasion. It’s a centerpiece of a family tradition.
These families are grateful to have somewhere local to go for
this product and I’m happy to be the farmer to supply it.”
Stepping Up
After working some time in agriculture in the MinneapolisSt. Paul area, but still living across the border in western
Wisconsin, Leslie found herself looking to connect with other
Wisconsin ‘aggies.’ You could even say she grabbed the goat by
the horns in learning more about Farm Bureau.
“I was the one who reached out to our county president
to learn more about the organization,” she explained. “I
had some friends who were involved in the Young Farmer
and Agriculturist program, so I knew a little about their
experiences.”
She attended events such as the dairy breakfast and the Farm
City Day and slowly became more involved.
“I have always been one to seek professional development; it’s
something that’s important to me,” she explained. “I decided to
do the WFBF Leadership Institute and asked the county for
support in doing the program.”
After the county Farm Bureau agreed to support the
leadership training, they asked her a question.
“They asked me to serve on the board,” Leslie said. “While
it was something I had thought about doing further down the
road, I decided, why not? When they want to invest financially
in you, you feel obligated to give back.”
When asked about serving as the vice president on the county
Farm Bureau board, Leslie said she would consider it. It was
after she was elected, she found out it was the position on the
board that worked on policy.
“It was a surprise,” Leslie laughed, “But not a bad surprise
AUGUST | SEPTEMBER 2019

At the on-farm store, Leslie sells cuts of goat meat and organ
meat. You can also order a whole animal. To learn more about
Cylon Rolling Acres or to order meat, visit cylonrollingacres.com.

because I’m interested in policy.”
Serving in this role has made Leslie aware that she needs to
be involved in policy discussions, especially in her local area.
She added, “I have always been interested in education and
leadership, and this gives me a platform to grow in those areas.”
Because there isn’t an official meat goat organization in
Wisconsin, Leslie looked for an outlet for resources, leadership
opportunities and a platform to express her opinions.
“Sometimes people are surprised that I am a Farm Bureau
member,” said Leslie. “Farm Bureau is a general agricultural
organization and I recognize that strength is in numbers. It’s
important to be active in the industry and I like being involved
in an organization that is well-respected.”
The variety of relationships is something Leslie values in
her Farm Bureau membership. For example, this year after she
decided to grow hemp for the first time, she leveraged many
connections to learn more about the reintroduced crop.
“There’s value in explaining what I do on my farm and
networking with other farmers,” said Leslie. “We do have similar
goals of getting a quality product to our customer. No one
does anything the same in farming so we can learn a lot from
each other.”
Through her Farm Bureau involvement, Leslie has learned the
value of speaking up and being engaged in policy discussions.
“I have learned that relationships carry a value with those who
make decisions,” said Leslie. “That is definitely something Farm
Bureau has taught me.”

Growing hemp plants for the first time, Leslie partnered with a
local hemp business owned by Farm Bureau members Jody and
Abbie Testaberg. The plants are irrigated and require a lot of
manual labor and upkeep.

